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Abstract

Business conditions in the modern world are changing rapidly. These changes affect all
existing business models and the process of mutual relations between the main market
participants.

The existing technological capabilities of interpersonal and business communication,
increased requirements for the level of service and the speed of providing in-demand
services indicate the need for a radical change in approaches to business organization.

Therefore, the use of world experience in the use of digital platforms is an important
and one of the main directions of digitalization of the economy.

This direction involves the creation of effective communications between subjects, the
elimination of temporary, territorial and language barriers, ncreasing the efficiency and
competitiveness of business processes. Such digital platforms will contribute to the
expansion of our national market. These issues of digital platforms are reflected in this
article.
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AHHOTan A

Venobus Bedenus busneca 6 cobpemennom mupe 0bicpo MeHAIOMCA. MU UsSMeHeHU s,
sampazuBatom Bce cywecmByrousue busHec-mo0eau U npoyecc B3aUMOOMHOUEH UL MeXOY
OCHOBHBIMU YHACTHUKAMU PbIHKA.

CyujecmByroujue mextosoeudeckue B03MOKHOCHIU MEKAUHHOCTIHO20 U 0e106020
obujenus, nobBviuienHvie mpeboBanus Kk YpoBHio  obcaykubanus U ckopocmu
npedocmabaernus Bocmpedobartuvix yeaye cBudemesscmbyom o HeoOXOOUMOCTHU KOPEHHO20
U3MeHeHUs n00x0008 k opeanusayuu OusHeca.

[Tosmomy obpawjerue x mupoBomy onvimy 8 ucnosvzobanuu yugpobvix niamgopm
ABasemcs BaxHbIM U 00HUM U3 OCHOBHbIX HanpabieHuil yugpobusayuu SKOHOMUKU.

Dmo nanpabaenue cnocodbcmbByem co30aHu0 IPPexmubHbIX KOMMYHUKAUUTL MexOY
cybvexmamu, YCmpaHenuo Mmeppumopualviblx U A3vikoboix  0apvepob, nobviuienuio
appexmubrocmu u KonxypenmocnocodHocmu dusHec-npoyeccob.

Lucppobuie naampopmer  0yoym cnocodcmbobams  pacuiupenuo HAYUOHAALHOL0
puinka. Dmu Bonpocsl, c6azarnsie ¢ yuppoBviMU nAAMMOpMAMU, NOAYHUAU OmpaxeHue 6
0anHOTl cmambve.

Kirouesrle ciioBa

yugpobas sxoHomuxa, oyugpobxa, yugppobas naamopma, yugppoboie ycayeu,
npeonpusmua, uHHOBaAUUU, OHAATH-NAAMGOPMbL,INCKIPOHHAS KOMMEPYUSL.

Introduction

From the beginning of the XXI century, the world's business conditions are
changing rapidly, and this the process itself requires digital changes.

These changes are applied to all business models and the main market affects
the change in relations between its participants. Inter-Shahs and technological
capabilities of business communication to the level of Service and the increase in
demand for its speed in business organization shows the need to radically change
their approach.

Digital technologies are used by physical Shahs, business entities and it is
becoming an important part of the economic, political and cultural life of society.

They are the organization of new production, information and communication

improving the level of interpersonal cooperation based on technologies,
innovation formation of business models, increase the competitiveness of the
national market allows.

Modern digital technologies appeared in the middle of the twentieth century it
is appropriate to note that there will be. Software accounts on the first computers
over time began to apply. Creating a computer program later technologies have
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become widespread. The first development of digital technologies at the stage, the
data consists of the sum of continuous information, and Ma'lomot larga in
processing, the numbers 0 (zero) and 1 (one) have been exchanged in the signal
expression.

Analog technologies are also widely used. Different through them large
amounts of data through the continuous flow of amplitude electric rhythms
transmission is possible.

Unlike Analog technology, information in digital technology transmitted in
the number system, in other words, transmitted information digitised.

The digital platform is one of the most important elements of the digitization
process one is the perspective, which includes technological and communication
elements considered as a business model.

Literature review

President of the Republic of Uzbekistan PF-6079 of October 5, 2020-the issue is
the approval of the Strategy" Digital Uzbekistan - 2030 " and its effective in
accordance with the decree "on the net of implementation measures", a number of
tasks are defined.

The actions of solving these tasks are active from digital platforms includes

usage. Because digital platforms "

. modern  becoming the basis of the
development of the economy " [1].

Digital platforms provide traditional ways of doing business, including,the
balance in the market is changing forces. "Digital platform owners by increasing
its influence through price controls, traditional business owners are allowed to
fights against " [3].

Nick Srnichek interaction of platforms into two or more groups defines as
digital infrastructures that allow transfer. As a result,platforms manifest as
intermediaries connecting different users we see what happened. These are buyers,
advertisers among users,suppliers of goods and services, manufacturers can
enter[14].

The term" platform " is used in various fields - in the construction industry,
logistics, finance it is used in the system and others.

All meanings of the term "platform" can be described by the word" strong

foundation " [5]. In the literature "

digital the term" platform " refers to two or
more according to certain rules virtual platform that enables user group
interaction defined as [13].

Research methodology
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The work includes scientific abstraction, analysis and synthesis, induction and
deduction, logic and empirical methods were used.

Analysis and results

Foreign experiences of digital platform research in the article platform
enterprises that actively use their solutions, according to market capitalization
considered on the example of the largest companies in the world.

Experts insist that the ten largest with a global platform the total market
capitalization of their companies is more than $ 4.8 trillion(1-diagram).

As we see on the example of the Russian Federation, digital platforms, mainly,

It became widespread due to the large number of Internet users.

According to the foundation" social thought", a month of Russia the internet
audience consisted of 84 million people, 72% of the population makes. Also, the
weekly internet audience is 82 million (72 percent), daily the internet audience
consisted of 75 million (64 percent) [9].

At the same time using the internet for the purchase of goods the share of the
population recorded an increase from 15.3% in 2017 to 29.1% in 2021 was.

Who use the internet to obtain public and municipal services the share of the
population grew from 10.7% in 2017 to 42.3% in 2021 [4].

Today, there are a number of transnational in the digital platform market
there are companies, between which there is an atmosphere of intense competition.

The market of the world's largest digital platform companies
capitalization (as of April 2022, billion dollars) [9]
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Apple r: 854,4
Alphabet _ 700,2
Microsoft — 694,8
Amazon | 680,3
Tencent 4571
Facebook _ 456

Alibaba 4208

Intel _ 228,3

Oracle — 183

SAP — 125,7

0 200 400 600 800 1000

National digital platforms mainly trade goods (ozone, Lamoda )transport
services (Yandex.Taxi), travel services (. tatu.ru), financial services (bank.ru),
advertising services (Yandex. Drect, Vkontakte Advertising, My target), web search
(Yandex, Mail.ru) and with other types of activity mist.

Diagram 2 below shows the Russian digital platform companies market
capitalization is shown [8].

The market of the largest digital platform companies in Russia
capitalization (2021 USD).

vandex . 1 2, 4
Mail Group _ 6,9
Avito EE—— 2,7 '
Wildberris - (),bo)j
LaModa BEE 0,454
Ozon M 0,269
Ulmart B 0,236
HeadHunter l 0,228
Citilink m 0,224
B28 centr l 0,121
1C-Bitrix | 0,086

(o) 2 a (=] 8 10 12 14

As an example, social networks are instant messengers and search
features of foreign and Russian platforms of their systems in diagram 3.

Publishing centre of Finland 197



FARS?I International Journal of Education, Social Science & Humanities.
= PUBLISHERS _ Finland Academic Research Science Publishers
ISSN: 2945-4492 (online) | (SJIF) = 7.502 Impact factor

Volume-11| Issue-12| 2023 Published: |22-12-2023|

Youtube G 63 Google | 3, 50%

| —

B 61N fivgexc I £1,90%

Opxoknacckuxy GG 4%
Skype I 335

WhatsApp I 333 PamGnep | 0,37%

MailRu B 2,40%

Facebook NG 35% Bing | 0,28%
i [—l l
Ve 2 Yahoo | 0,17%
Instagram NN 31%
Googke+ I 30% Sl
FB Messenger M 11% Ask.com | 0,02%

The territorial distribution of companies with digital platforms by world is
shown in diagram 4.

Diagram 4.

Companies with digital platforms by countries of the world distribution, %
[11].

mXitoy XDR WAQSH ®Rossiya ®mGermaniya MYaponiya S Hindiston MBAngiliya M Bost

Some of the companies with digital platforms are in North America and

While located in Asia, the share of European companies is very low.

Use of experiences of foreign countries in the Republic of Uzbekistan it is
necessary to develop ways and based on this national digital platforms it is
necessary to create and apply to the necessary sectors of the economy.

Development of digital platforms the economy of Uzbekistan it should
become one of the priorities of digitization.

A number of trends in the development of local platform solutions available:
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large-scale digital platforms with a large and stable consumer by expanding
the scope of online services is necessary.

At the same time, the current taking up new service markets developing with
a leading position at t e time high capacity;

the main sectors of the economy, such as industry and agriculture,as well as
the social sphere, Construction, Public Administration and public services digital
platforms in Uzbekistan to show improvement;

to attract additional resources for the development of platforms and using
them, to carry out certain target directions full-fledged and effective use of digital
platforms;

introduction of digital platforms for the activities of small and medium-sized
enterprises,statistical analysis, accounting to a platform supporting business
processes

business of enterprises with the possibility of conducting accounting,
personnel, tax accounting provides resources for development and access to
information.

CONCLUSION

Based on the results of the study, it should be noted that by the state measures
to support the work of the introduction of digital platforms targeted and digital in
the production of domestic products the application of platforms allows to
increase the efficiency of the national economy gives.

Among the main directions, the following can be distinguished:determination
of the nature and relevance of platforms in the digital economy monitoring the
development of digital platforms in order;

creating digital platforms using world experience promotion and formation of
uniform working rules for participants;

training of specialists in this field in higher education institutions
organization;

increasing consumer confidence in the digital platform;

Digital platforms allow you to create new business models,it has many
unrealized potential.

The use of digital platforms is a type of activity that a person and other
resources carry out during the activation process.

Such platforms provide conditions and opportunities for the emergence of
new types of interaction,markets and networks.
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