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Abstract

Crowdfunding has emerged as a transformative method of financing, involving the
collection of small contributions from a large number of individuals through online
platforms. This article explores the significant rise of crowdfunding and its potential impact
on markets and society. It provides a general definition, emphasizing the role of social
connections facilitated by modern Internet technologies. The article then delves into the
application of crowdfunding in higher education, outlining ways in which it can support
innovation, research projects, student initiatives, technology transfer, community
engagement, educational programs, infrastructure development, scholarships, arts, culture
initiatives, and startups. The discussion extends to the Uzbekistan crowdfunding landscape,
citing platforms such as Halfana.uz, MFond.uz, Crowdfunders.uz, and Crowdrise.uz, while
highlighting their unique contributions and benefits. The article concludes by examining
the growth of the crowdfunding market in Uzbekistan, attributing it to customer
preferences, market trends, local circumstances, and key macroeconomic factors, presenting
crowdfunding as a dynamic force stimulating economic growth and fostering innovation.
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Crowdfunding is a method of financing that involves raising small amounts of
money from a large number of people, typically via online platforms. [1]
Researchers have highlighted the transformative potential of crowdfunding for
markets and society [2,3,4]. Crowd-funded markets have recently emerged as a
novel source of capital for entrepreneurs, nonprofit organizations, and individuals
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[2,5.6]. Belleflamme et al. [7] provide a general definition of crowdfunding as “an
open call, essentially through the Internet, for the provision of financial resources,
either in the form of donations or in exchange for some form of reward.”
Fundamentally, crowdfunding works through social connections between a large
and dispersed audience, dubbed “backers” or the “crowd,” and entrepreneurial
individuals and groups [1,8,9]. These social networks are not maintained through
face-to-face interactions, but mediated by modern Internet technologies via
chatting, posting, liking, sharing, and so on [4,7,10]. The significant rise in
crowdfunding has been made possible by advances in digitalization, in particular,
the development and proliferation of Web 2.0 [11,8,12].

Crowdfunding is a method of collective financing of projects, in which the
money for the creation of a new product comes from its end users. While
crowdfunding is often associated with entrepreneurial ventures and creative
projects, it can also be utilized as a means of financing innovative activities in
higher education. Here are some ways in which crowdfunding can support
innovation in higher education:

[1 Research Projects: Professors and researchers can use crowdfunding to raise
funds for specific research projects. This allows them to pursue innovative ideas
that may not receive traditional funding through grants or institutional sources.

[1 Student Initiatives: Students and student groups can use crowdfunding to
fund innovative projects or initiatives on campus. This might include organizing
conferences, developing new technologies, or implementing sustainable solutions.

[J Technology Transfer: Universities can leverage crowdfunding to support
the transfer of technology and innovations developed within the academic
environment into practical applications. This can involve raising funds to take a
concept or prototype to the next level of development.

[l Community Engagement: Higher education institutions can use
crowdfunding to engage with the community and raise funds for projects that
benefit the local or global community. This could include social impact initiatives,
community development projects, or initiatives addressing global challenges.

[0 Educational Programs: Crowdfunding can be used to support innovative
educational programs and initiatives. For example, a department might raise funds
to develop and implement a new course that incorporates cutting-edge
technologies or teaching methods.

[l Infrastructure and Facilities: Crowdfunding can help raise funds for the
development or improvement of infrastructure and facilities on campus. This might
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include building innovative research labs, creating collaborative workspaces, or
implementing sustainable and energy-efficient solutions.

[1 Scholarships and Fellowships: Institutions can use crowdfunding to
establish scholarships or fellowships to support students pursuing innovative
research or projects. This can provide financial assistance to students who are
exploring groundbreaking ideas.

(1 Arts and Culture Initiatives: Crowdfunding can also be applied to support
creative and artistic endeavors within the university, fostering a culture of
innovation and creativity.

[1 Startups and Spin-offs: Universities often engage in entrepreneurial
activities, and crowdfunding can be used to kickstart startups or support spin-off
ventures that emerge from academic research.

There are several crowdfunding platforms in Uzbekistan such as Halfana.uz,
MFond.uz, Crowdfunders.uz, Crowdrise.uz These crowdfunding platfoms can
provide unique support for the existence of entrepreneurs on several levels. No
other funding method can provide the benefits of pre-sales, market research, and
advertising through sponsor connections without additional costs.

[ Crowdfunding helps with sponsor connections

[ Market research

[1 Raising money before the project starts can reduce the risks

[ A great way to publicize your project

[1 Raising money from all possible sources can pay off an expensive quality
project.

The crowdfunding market in Uzbekistan has experienced significant growth
in recent years, driven by a combination of customer preferences, market trends,
local special circumstances, and key macroeconomic factors.

Client preferences: Uzbekistan is home to a young and tech-savvy population
that is increasingly interested in supporting innovative projects and startups.
Crowdfunding provides an accessible and inclusive platform for people to
contribute to causes and ideas they believe in, giving them a sense of ownership
and participation in the projects they support. In addition, crowdfunding allows
people to diversify their investment portfolios and potentially earn financial
returns, which appeals to those looking for alternative investment opportunities.

Market Trends: One of the key trends in the crowdfunding market in
Uzbekistan is the growth of reward-based crowdfunding. This type of
crowdfunding allows people to contribute to a project in exchange for non-financial
rewards such as early access to products, exclusive merchandise, or personalized
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experiences. This trend reflects the desire of Uzbek consumers to actively
participate in the projects they support and receive tangible benefits in exchange for
their contribution. Another trend in the market is the emergence of crowdfunding
platforms specifically focused on local projects and goals. These platforms
understand the unique needs and preferences of Uzbek consumers and provide
localized experiences that foster trust and engagement. By focusing on local
projects, these platforms can tap into the strong sense of community and national
pride that exists in Uzbekistan, further incentivizing people to contribute.

Local special circumstances: Uzbekistan is a country with a rich cultural
heritage and a strong entrepreneurial spirit. The government actively promotes
innovation and entrepreneurship, creating a favorable environment for
crowdfunding platforms to flourish. In addition, there is a growing startup
ecosystem in the country, with several local entrepreneurs and small businesses
seeking funding to bring their ideas to life. This ensures a steady stream of projects
for crowdfunding platforms, attracting both local and international participants.

Key macroeconomic factors: In recent years, Uzbekistan has experienced
sustained economic growth with a focus on diversifying the economy and
attracting foreign investment. This has led to an increase in disposable income and
a growing middle class, which in turn has led to increased consumer spending and
investment. Crowdfunding provides an opportunity for individuals to participate
in the country's economic growth and contribute to the development of innovative
projects and startups. Moreover, the government has introduced supportive
policies and regulations to encourage crowdfunding, which further boosts the
growth of the market. In conclusion, the crowdfunding market in Uzbekistan is
growing rapidly due to the preferences of the country's young and tech-savvy
population, the emergence of rewards-based crowdfunding and localized
platforms, supportive government policies, and underlying macroeconomic factors.
stimulating economic growth. As the market continues to evolve, it is expected to
play an increasingly important role in supporting innovation and entrepreneurship
in Uzbekistan.

While crowdfunding offers many advantages, it's important to note that it's
not a guaranteed source of funding, and success often depends on effective
marketing, clear communication of goals, and a compelling story to attract backers.
Additionally, the legal and regulatory environment for crowdfunding varies by
region, and participants need to be aware of compliance requirements. In
summary, crowdfunding in higher education provides a decentralized and
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community-driven approach to financing, allowing individuals to contribute
directly to projects and initiatives they find meaningful or important.
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